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TELEVISION AS A “POWERFUL WEAPON”

Abstract

Television infl uences viewers through the coherence of its broadcasts, which, despite their genre 
and themaƟ c diversity, form a certain unity. Despite the growing prominence of social media, television 
has not lost its relevance and sƟ ll remains one of the main “weapons.” SomeƟ mes it happens that a 
piece of news fi rst aired on television later becomes part of the news agenda of various informaƟ on 
agencies. Therefore, we can conclude that even representaƟ ves of social media closely monitor the news 
delivered by television newsrooms. The opposite can also occur: television representaƟ ves do not waste 
Ɵ me verifying informaƟ on disseminated by diff erent online media before airing it.

We believe that viewers need to know who stands behind each television channel so that they can be 
assured of the truthfulness, imparƟ ality, and reliability of the informaƟ on presented in the news. Indeed, 
television can be used by individuals, organizaƟ ons, businesses, or poliƟ cians for their own public relaƟ ons 
purposes, to solve very important problems to their advantage, should they arise in the course of their 
acƟ viƟ es, and thereby harm other people. Television can truly be used as a “powerful weapon” to achieve 
illegal goals.
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In any country of the world, television, along with other media, is the main source of informaƟ on 
for people. With the help of television, viewers gain access not only to important local news but also to 
global events happening around the world. This is why media is referred to as the “fourth estate.” Eldar 
Iberi, in his work Radio Journalism, points out that journalism, as a representaƟ ve of the fourth estate, 
“acƟ vely parƟ cipates in the governance of society and the state alongside the tradiƟ onal three branches 
of power.” [1] Television can confi dently be described as one of the essenƟ al components of modern life. 
According to our experience and observaƟ ons, television can, for example, enable a parƟ cular person to 
win elecƟ ons, among other things.

Television infl uences viewers through the coherence of its programming, which, despite its diversity 
of genres and themes, creates a certain unity. Reports, segments, and broadcasts aired on television 
have a real impact on viewers. From our own experience and observaƟ on, television’s infl uence can, for 
example, help a businessperson’s commercial acƟ vity to thrive, for which they, in return, spare no fi nancial 
resources. However, the opposite can also happen: the same business acƟ vity can be covered in such a 
way, or a journalisƟ c invesƟ gaƟ on can be conducted so thoroughly, that as a result the enƟ re business may 
collapse and the businessperson’s reputaƟ on may be damaged. This is oŌ en followed by court proceedings, 
which will either allow the business to survive or lead to its liquidaƟ on, depending on the court’s decision. 
In some cases, the television channel itself may have to issue a public apology and pay a substanƟ al fi ne.

We also fi nd noteworthy the informaƟ on published by the website Intermedia.ge regarding the role 
of internet media in public life, specifi cally: “With the development of digital technologies, the capabiliƟ es 
of mass media are growing and becoming more easily accessible.” In modern society, among these means, 
the internet is one of the most important. This implies all those tools of mass communicaƟ on that appear 
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online in electronic form. In other words, it is called “internet mass media.”
Society is developing day by day, which is primarily connected to the accumulaƟ on of knowledge. 

Every day we try to embrace new challenges and, in doing so, save our own Ɵ me. The achievements of 
modernity provide us with tremendous opportuniƟ es to do so. A clear example of this is internet media, 
where print and broadcast mass communicaƟ on tools are mainly presented in the form of electronic 
books, newspapers, and magazines.

Through internet media, users can instantly access the latest events happening in any corner of the 
world and receive any media informaƟ on created or wriƩ en on topics of their interest. This is a highly 
convenient and eff ecƟ ve method of obtaining desired informaƟ on and broadening one’s horizons within 
a short period of Ɵ me. In fact, immediacy is the main advantage of internet media, as well as the internet 
itself.

In the modern world, the role of internet media has become irreplaceable. This is simply because a 
signifi cant porƟ on of the populaƟ on are internet users, and this group prefers to receive the informaƟ on 
they want via the internet rather than spend Ɵ me buying diff erent newspapers or magazines or even 
watching television. According to global internet staƟ sƟ cs, by 1995 the total number of internet users 
accounted for 0.4% of the world’s populaƟ on, while by 2011 this fi gure had already reached 30%. Thus, 
in just a few years, the internet has become a universal source of access to informaƟ on for millions of 
people—anywhere and anyƟ me.

Given that internet media has become one of society’s key areas of interest, the amount of such 
content is increasing every day. Today, there are countless websites that operate according to almost the 
same principles as newspapers, television, and other media outlets.

Although it is clear to each of us how benefi cial it is to expand our knowledge through internet media, 
we oŌ en sƟ ll forget this truly valuable quality of the internet and use it solely for entertainment. This does 
not have a posiƟ ve impact on a person’s health, nor do we learn anything of real value. Therefore, it is 
important to exercise self-control. If we approach the internet consciously in order to fi nd the informaƟ on 
we need, then we should refrain from switching to other topics and try to use this important feature of 
modern technology as producƟ vely as possible.

In public life, internet media enjoys great popularity. Even though some people sƟ ll name television 
as their tradiƟ onal source of informaƟ on, the infl uence of modernity is evident, and accordingly, the role 
of internet media is growing day by day.

Today, it is quite relevant and frequently discussed how harmful the trend can be that internet media 
is replacing tradiƟ onal means of mass communicaƟ on. In this regard, we must remember that everything 
has both posiƟ ve and negaƟ ve sides. The most important thing is that we make the right choice ourselves 
and appreciate the achievements of human intellect, using them again for our own educaƟ on and progress.
[2]

Nevertheless, we believe that television has not lost its relevance and sƟ ll remains one of the main 
“weapons.” SomeƟ mes, a piece of news fi rst aired on television later appears in the news agendas of 
various informaƟ on agencies. This means we can conclude that even representaƟ ves of social media 
carefully follow the news delivered by television news services. The opposite can also happen: television 
representaƟ ves do not waste Ɵ me verifying informaƟ on spread by diff erent internet media before 
broadcasƟ ng it themselves.

In our opinion, the most popular medium is sƟ ll television. In Georgia, television news broadcasts 
remain the primary source of informaƟ on for viewers. At the same Ɵ me, we should not forget that bias in 
favor of various poliƟ cal parƟ es is common, and most importantly, there is a lack of transparency regarding 
the ownership of television channels. Viewers may think they know who owns a given private TV company, 
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but oŌ en this knowledge is based only on rumor. However, it is possible for an interested person to request 
documents from the relevant authoriƟ es and clarify who owns a parƟ cular private television company. In 
our view, this should be transparent and easily accessible, though in most cases in Georgia this reality sƟ ll 
appears somewhat obscure.

We fi nd interesƟ ng the arƟ cle published by Radio Liberty, which states: 
“The owners of the naƟ onal channels are registered in off shore zones. Therefore, it was impossible to 

determine which companies actually own these naƟ onal channels,” said Tamar [3] Karosanidze, head of 
the organizaƟ on, in an interview with Radio Liberty.

“Even the regulatory commission does not possess this informaƟ on—it knows the names of the 
companies listed as owners, but who the shareholders of these companies are, neither the regulator nor 
we were able to fi nd out, because they are registered in off shore jurisdicƟ ons.”[3]

We believe that viewers need to know who stands behind each television staƟ on so they can be 
confi dent in the truthfulness, imparƟ ality, and credibility of the informaƟ on delivered by the news. 
Indeed, television can be used by an individual, an organizaƟ on, a business, or a poliƟ cian for their own 
PR purposes and to solve very signifi cant problems to their advantage, should such problems arise during 
their acƟ viƟ es. In doing so, they may harm others, because television can be used as a “powerful weapon” 
to achieve unlawful goals.

At the same Ɵ me, we also fi nd it noteworthy that print media is becoming more acƟ ve in our modern 
era. It might seem that television has replaced the press. However, Ambebi.ge publishes interesƟ ng 
informaƟ on on this topic:

“In the era of digital and instant informaƟ on, print media has faced real challenges. Nevertheless, it 
is not giving up its posiƟ on and conƟ nues to return to our lives in engaging new ways. Structural changes, 
new strategies, and a focus on quality are helping it not only survive but also create a new media reality. 
Print publicaƟ ons can off er readers what online plaƞ orms cannot achieve. They can create unique content 
and pay more aƩ enƟ on to detail and quality.”[4]

In May 2024, the Bomondi Group returned to readers with a new publicaƟ on, presenƟ ng “Tana by 
Bomondi.” Why “Tana”? According to informaƟ on again shared by Ambebi.ge:

“According to the DicƟ onary of Old Georgian Words, Tana means ‘advisor,’ and the magazine will 
serve as a kind of guide to fashion, culture, self-care, a healthy lifestyle, and travel.”

This 300-page publicaƟ on will highlight many current topics and engage readers by raising their 
awareness. The ediƟ on is also notable because the cover artwork was created exclusively by the arƟ st 
Salome Rigvava, who works in the United States. The publicaƟ on includes original arƟ cles about the world’s 
largest fashion houses, modern technologies in the fi eld, iconic works by designers, and important fi gures 
working in the areas of beauty and culture. AddiƟ onally, the magazine will present travel desƟ naƟ ons, 
culinary trends, and other topics. Readers will also have the opportunity to see Tbilisi from a completely 
new perspecƟ ve through impressive photographic works. Both these and other photo essays will introduce 
readers to diff erent fi elds from enƟ rely unique viewpoints.

Although print media faces fi erce compeƟ Ɵ on from the internet, it sƟ ll remains an important source 
of informaƟ on and entertainment for millions of people around the world. Its ability to adapt to changing 
condiƟ ons and maintain a high standard of content quality allows it to stay relevant and aƩ ract new 
readers, confi rming that print media will always play a signifi cant role in the media landscape. [4] However, 
despite this, the role of television lies precisely in its immediacy and the ability to broadcast events live.

Therefore, in our view, television sƟ ll remains the number one mass medium. Based on our television 
experience, we can conclude that despite the spread of social networks—and it can be said that half of 
Georgia’s populaƟ on has become dependent on them—it is sƟ ll television that makes it possible to receive 
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accurate, verifi ed informaƟ on. The informaƟ on obtained there can then appear in various interpretaƟ ons 
on social media, where any given story may spark hype, sharp comments, and so on.

In our opinion, compared to social media, the press seems somewhat “neglected.” Even though 
newspapers are available for sale at kiosks, their circulaƟ on is quite low. This may be due to the socio-
economic situaƟ on of the populaƟ on. There is also another possibility: it may simply have become easier 
to access informaƟ on on the internet, and people prefer not to spend extra money on the press, since they 
would rather use that money for their families. Based on our experience, we can conclude that neither 
social media nor print media, in the current situaƟ on, enjoy as much popularity as television.

Therefore, we can say that television, as a means of mass communicaƟ on, remains a powerful 
“weapon” in the hands of any organizaƟ on, individual, or the state. The main thing is that this “weapon” 
is not used for personal gain or self-interest.
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