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Abstract
Tourism development began with an accelerated rate in Georgia, which is one of the priority spheres 
and a source of growing income. In recent years, new types of tourism development began in Georgia, 
because the country had appropriate geographical-natural-historical-cultural tradiƟ ons. There are more 
than 1,200 monuments of material culture here, which gives us the opportunity for tourism to reach a high 
level of development and bring economic profi t, other innovaƟ ve types of tourism are also developing. 
Namely: gastronomic or culinary tourism. It is a completely new species in Georgia and people who will 
go anywhere to expand their gastronomic interests are interested in it. Agrotourism is also important 
- one of the important sectors of tourism industry. It creates a tourism product in rural areas, using by 
natural, cultural-historical and other resources. There is also ecotourism, which is a relaƟ onship with wild 
nature. This type of tourism encourages preservaƟ on of nature, it is a miƟ gaƟ on mechanism to increase 
the economic income of the populaƟ on of protected areas and regions. About 15-20% of internaƟ onal 
tourism belongs to ecotourism. ProtecƟ on of ecotourism and natural diversity should be one of the most 
important acƟ viƟ es of the country. Ecotourism has four main keystones: sustainability of development, 
economic benefi ts for the local populaƟ on, integraƟ on of local culture, educaƟ onal component. 
Key words: innovaƟ ve tourism, mountain tourism, equestrian tourism, gastronomic tourism.

Gaming business is also very popular. In the ciƟ es of Georgia, including Batumi Georgia off ers a wide 
selecƟ on of casinos to tourists who love gambling. Business tourism is also important in Georgia, which 
means various kinds of exhibiƟ ons and conferences. Its geopoliƟ cal locaƟ on, the transit funcƟ on between 
Europe and Asia, is a unique opportunity for the development of MICE industry in the country - internaƟ onal 
symposiums, congresses, conferences and business meeƟ ngs. Rich historical and cultural heritage, unique 
climate, beauƟ ful nature allow business trips to combine business and leisure. 
Therefore, work should be intensifi ed in accordance with the requirements of internaƟ onal tourism, so 
that individual regions of our country come into compliance, because it has the best resources for the 
development of tourism with its geopoliƟ cal locaƟ on and exisƟ ng natural, historical and cultural resources. 
The space of “Eurasian Bridge” and “Great Silk Road” shows a brilliant prospect for the development of 
tourism. The staƟ sƟ cs of data evaluaƟ on of the innovaƟ ve potenƟ al of tourism in Georgia are based on 
old databases. In addiƟ on, there are no real quanƟ taƟ ve or qualitaƟ ve indicators of tourism potenƟ al in 
the country, which is why we are not able to analyze and evaluate diff erent types of innovaƟ ons. However, 
according to foreign experts, Georgia has a great opportunity to increase its potenƟ al, not only aƩ ract 
it. For this is necessary: 1. ImplementaƟ on of scienƟ fi c research and development works in the country, 
creaƟ on of a new database of relevant data and their opƟ mal use, in order to be able to increase the 
innovaƟ ve potenƟ al, so that private and public sector can fully uƟ lize the innovaƟ ve tourism potenƟ al via 
mutual cooperaƟ on.
PromoƟ ng the development of the innovaƟ ve potenƟ al of tourism in Georgia
 In Georgia, since the 1990s a sharp increase of compeƟ Ɵ on has begun in the market of tourist services. 
Foreign companies provided comprehensive informaƟ on to their clients about Georgia’s tourism potenƟ al. 
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The development of tourism in Georgia started with an accelerated rate. However, its sustainable 
development was hindered by low professionalism, high taxaƟ on, economic instability, etc. However, in 
terms of compeƟ Ɵ veness, Georgia is among the popular regions among tourists.
Tourism is one of the priority sphere and a source of growing income in Georgia. The geographical locaƟ on 
of Georgia, for gathering Europe and Asia has been connecƟ ng the civilizaƟ ons of the West and the East 
since Ɵ me immemorial. The locaƟ on on the Black Sea gives it a great advantage compared to other states 
of the South Caucasus (hƩ p://ninochanchaleishvili.blogspot.com). In recent years, the development 
of new types of tourism began in Georgia, because the country had appropriate geographical-natural-
historical-cultural tradiƟ ons. Since 1971, UNESCO has developed the “Man and the Biosphere” program, 
according to which historical monuments of world signifi cance are assigned the status of “treasures of 
world signifi cance”. Such Georgian architectural monuments as: C. Mtskheta, BagraƟ  and GelaƟ  temples. 
This encouraged development of cultural tourism in Georgia. There are more than 1,200 monuments of 
material culture here, which gives us the opportunity for tourism to reach a high level of development 
and bring economic profi t. The state is enƟ tled to take care of these monuments in order not to lose their 
original appearance. These monuments form the basis of cultural tourism and the subject of state care. 
Monuments recognized by UNESCO hold the most important place among tourist aƩ racƟ ons (Kvaratskhelia 
N., 2009:64). Other innovaƟ ve types of tourism are also developing. Namely: gastronomic or culinary 
tourism. It is a completely new species in Georgia, and people who will go anywhere to expand their 
gastronomic interests are interested in it. These people are gourmets, history researchers, anthropologists 
and representaƟ ves of various fi elds. (hƩ p://culinartmagazine. com/2016/05/03/). 
Not all tourists go to museums and exhibiƟ ons, but all tourists taste the naƟ onal dishes of the country, 
because they are interested in the ethno-culture of this or that country. The demand for gastronomic 
tourism is gradually increasing. The fi eld of interest is geƫ  ng to know the local gastronomic culture, geƫ  ng 
to know the technological processes of creaƟ ng the authenƟ c taste of local dishes and parƟ cipaƟ ng in the 
preparaƟ on of dishes. That’s why he/she pays a lot of money. The tourist realizes what is the diff erence 
and what is common between the representaƟ ves of that country or region.
In order to develop gastronomic tourism in Georgia, fesƟ vals of both wine and food, agricultural products, 
etc. are held. ParƟ cipaƟ ng in local fesƟ vals and the process of becoming a part of tradiƟ on or culture 
makes the tourist’s impressions even more impressive. Agro tourism is one of the important sectors of 
tourism industry. It creates a tourism product in rural areas, using natural, cultural-historical and other 
resources. In connecƟ on with the development of agro tourism, several conferences and exhibiƟ ons were 
held in Adjara. For example: Batumi internaƟ onal exhibiƟ on of agro-food products and technologies; 
InternaƟ onal Rural Tourism Conference and others.
Ecotourism is relaƟ on with wildlife. This type of tourism encourages the preservaƟ on of nature, it is a 
miƟ gaƟ on mechanism, to increase the economic income of the populaƟ on of protected areas and regions. 
Ecotourism encourages the the development of sustainable tourism in the country. It involves viewing 
natural landscapes by tourists, approximately 15-20% of internaƟ onal tourism is ecotourism. ProtecƟ on of 
ecotourism and natural diversity should be one of the most important acƟ viƟ es of the country. Ecotourism 
has four main keystones: sustainability of development, economic benefi ts for the local populaƟ on, 
integraƟ on of local culture, educaƟ onal component.
In Georgia, ecotourists have the opportunity to enjoy not only beauƟ ful nature and landscapes, but also 
with 35,000 historical monuments, 5,000 of which are protected by the state. Since 1994, four of them 
have been included in UNESCO’s list of monuments of world importance: 1. Mtskheta, the ancient capital 
of Georgia, as a city-museum, 2. GelaƟ  monastery complex (XI century), 3. Bagrat temple in Kutaisi (XI 
century) and 4. Ushguli architectural ensemble. Adjara off ers tourists interested in ecotourism beauƟ ful 
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nature, mountains, waterfalls, hiking, fi shing in mountain rivers, hunƟ ng, etc. Gaming tourism is very 
popular in Georgian ciƟ es, including Batumi. Georgia off ers a wide selecƟ on of casinos to tourists who love 
gambling. According to the legislaƟ on of Georgia, the producƟ on of gaming business is not prohibited. The 
“Casino Investors” conference held in Batumi was important for the development of this type of tourism, 
in which 120 representaƟ ves of diff erent fi elds (tourism, gaming business, etc.) from 25 countries of the 
world parƟ cipated (hƩ p://adjara.gov.ge). There are fi ve-star hotels for the gaming business in Georgia 
and the construcƟ on of such hotels conƟ nues. Business tourism is also important in Georgia, which 
involves holding various kinds of exhibiƟ ons and conferences. Its geopoliƟ cal locaƟ on, the transit funcƟ on 
between Europe and Asia is a unique opportunity for the development of the MICE industry in the country 
- internaƟ onal symposiums, congresses, conferences and business meeƟ ngs. Rich historical and cultural 
heritage, unique climate, beauƟ ful nature, allow business trips to combine business and leisure. Successful 
examples of MICE tourism development in Georgia are: Buying Business Travel Awards 2016 - Georgia 
was named the best business tourism (MICE) desƟ naƟ on. Caucasus Tourism Fair - internaƟ onal tourism 
exhibiƟ on and tourist discount fesƟ val InternaƟ onal Business Forum (IBF Batumi) In 2017, the NaƟ onal 
Tourism AdministraƟ on in Spain (Barcelona) parƟ cipated in business tourism exhibiƟ on IBTMWorld. IBTM 
World is one of the largest business tourism exhibiƟ ons held in Barcelona every year.
In 2017, the NaƟ onal Tourism AdministraƟ on parƟ cipated in internaƟ onal exhibiƟ on IBTM Arabia in United 
Arab Emirates. With numerous internaƟ onal and high-level events, our country has gained an important 
place in world tourism market. Such high-level exhibiƟ ons, meeƟ ngs, conferences are held here, such 
as: InternaƟ onal ExhibiƟ on of Tourism and Hotel Equipment; InternaƟ onal exhibiƟ on of technologies; 
ExhibiƟ on of agro-food products and internaƟ onal construcƟ on and design; InternaƟ onal Rural Tourism 
Conference and other.
Mountain-ski tourism is also well developing in Georgia because it has great potenƟ al. Several mountain 
and ski resorts are known: Bakuriani and Gudauri. High-mountainous Ajara also off ers a great choice for 
lovers of mountain-ski sports. It is rare for any other country to have all types of healing factors known 
in the world: sea countries and sea climate up to 2400 healing muds, mineral springs, healing caves and 
other. Recently, an innovaƟ ve type of tourism has been developing in Georgia - raŌ ing - the same as 
raŌ ing, landing on a river with a special raŌ , which is one of the popular sports in our country. It has good 
prospects in the area where are interesƟ ng places for tourists on the banks of rivers, canals and lakes, as 
well as on sea and ocean coastal areas and islands, because tourist accommodaƟ on and other services 
are provided on deck. Tourism in camping and tents is very popular and it becomes a source of income for 
the local populaƟ on. Wild places should ideally merge the environment and be provided with appropriate 
infrastructure. Ethnic and nostalgic tourism - the moƟ vaƟ on of the trip is clear from the Ɵ tle. This type of 
tourism also has great potenƟ al. Tourists, when they go on such a trip, use tradiƟ onal tourist faciliƟ es and 
services, in many cases it is necessary to create special guide services, as well as develop new routes. The 
hunƟ ng of wild animals and birds is one of the oldest branches of human producƟ on and today it is very 
aƩ racƟ ve for a certain part of tourists. It was combined with fi shing, farming, caƩ le-breeding and other 
fi elds.
Another interesƟ ng and aƩ racƟ ve is mountain tourism in Georgia - one kind of pedestrian tourism. The 
mountains off er a much more diffi  cult route for the tourist. A detailed map is necessary when traveling in 
the mountains. It is necessary to pay aƩ enƟ on to the physical preparaƟ on of the tourist and the selecƟ on 
of appropriate clothes, and taking into account the rules of movement in the mountains. When climbing 
the peaks and mountain slopes, the tourist should have informaƟ on about rescue services or volunteer 
rescuers. It is desirable to have photos of the peaks and characterisƟ c views of the routes with appropriate 
explanaƟ ons. the mechanism of sending of rescue messages is important (mobile communicaƟ on, radio 
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communicaƟ on.) Using of evacuaƟ on means and insurance should exist while driving on the path. In the 
recent period, bicycle tours and bicycle routes have become popular.
On the tourist map, cycling routes are marked with their designaƟ ons and detailed informaƟ on (for 
example the quality of the route surface, the slope, the length of the ascent or descent, etc.). Including 
tourist aƩ racƟ ons, tourist resources and food objects. It is also important to menƟ on the bicycle service 
point. The main requirement for a mountain bike is its safety and proper condiƟ on. The bicycle should be 
carefully inspected before each rental process.
Another popular type is equestrian tourism. During an acƟ ve vacaƟ on in the rural environment, the host 
can off er the tourist to ride a horse, horseback riding or tourist riding routes. Our unique fl ora, easily 
accessible subtropical and alpine zones, pure rivers, green and snowy mountains at the same Ɵ me of 
the year encourage rapid development of tourism in the enƟ re territory of the country and the massive 
aƩ racƟ on of foreign tourists. “Georgia has all opportuniƟ es to be an outstanding tourist country in the 
world, which can saƟ sfy all kinds of tourist needs. Among these condiƟ ons, it is disƟ nguished that Georgia 
is an ancient country, has a delighƞ ul nature, a diverse landscape, the Caucasus range covered with 
permanent snow and glaciers, a coastal subtropical zone, watery rivers and waterfalls, resorts, mineral 
springs, numerous unique monuments of history, culture and nature” (Mamuladze V., 2008:151)
Therefore, work should be intensifi ed in accordance with the requirements of internaƟ onal tourism, in 
order individual regions of our country come into compliance, because it has the best resources for the 
development of tourism with its geopoliƟ cal locaƟ on and exisƟ ng natural, historical and cultural resources. 
The space of “Eurasian Bridge” and “Great Silk Road” shows a brilliant prospect for the development of 
tourism.
The staƟ sƟ cs of data evaluaƟ on of the innovaƟ ve potenƟ al of tourism in Georgia are based on old 
databases. In addiƟ on, there are no real quanƟ taƟ ve or qualitaƟ ve indicators of tourism potenƟ al in 
the country, that’s why we are not able to analyze and evaluate diff erent types of innovaƟ ons. However, 
according to foreign experts, Georgia has a great opportunity to increase its potenƟ al, not only aƩ ract 
it. For this, it is necessary: 1. ImplementaƟ on of scienƟ fi c research and developing works in the country, 
creaƟ on of a new database of relevant data and their opƟ mal use, in order to be able to increase the 
innovaƟ ve potenƟ al, that private and the public sector can fully uƟ lize the innovaƟ ve tourism potenƟ al 
through mutual cooperaƟ on.


